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Nonresident Visitation to MT
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2012-2013 Estimate of Nonresident Traveler Spending per County:
Counties with $20 million or more
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Gallatin
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Yellowstone ====_ $313,697-
Cascade $248,0 11
Missoula N N N A ‘ 236,405
Park I N I N N $203 246
Silver Bow =_ 113 878
Lewis & Clark — $98,2 67
Custer m— $97 208
Beaverhead — 295,699 %
Glacier — $ 7,035 WELCOME TO ™«
Carbon — $73 185 '
Madison m— 63 576
Toole $62 450
Lincoln s $61 023
Richland — $56 74
. L s
Stillwater $52, 83
Dawson 44,05
Big Horn £36,297
Hill ¢34,643
Lake $ 6,891
Fergus $ 5,594
Ravalli $ ;780
Sweet Grass 20,282
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Tourism Business Owners:
Customer % change 2013-2014
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National Park Recreation Visits 2004-2014
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Montana Ski Area Visits 1996-2014
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Airport Deboardings Change by City:
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Quarterly Nonresident Spending
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Primary Purpose of Visit by K
MON TAN:
Quarter 2014* 9 A

y dom ¥

60%
50%
50%
40% 35% 34% 37%
32%
30%
22% 2% 3%
20% 189 79 5o o~ 189 6%
2% 10%
(1]
10% 4% 4% 4% 3% 4%
. 3% 2% >7° . 3%
0% H —
Ql Q2 Q3 Q4* projected

M Vacation ®PassThru = VFR mBusiness M Shopping Other

INSTITUTE FOR

TOURISM&RECREATION RESEARCH

MONTANA



Top 4 Primary Attractions by Quarter, 2014
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Promising Outlook for 2015 because...

Household spending (up)

Unemployment (down) S
Household debt (down) FS\V/&
US dollar (stronger) -

Intention to travel (up) '
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Montana 2015 Outlook

 Expect nonresident visitation to be up 2%
e Expect nonresident spending to be up 2%-5%

e Economic impact to MT should be greater
than S5 billion. |
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Thank you!

For more local data and information go to:
www.itrr.umt.edu
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